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In Down Times, a Publication for Living Rich

"mkkd,b dollar falling it seems like the huxury lifestyle” a little more than
melh.e the right moment to check in on the ayearago.
Report, it would seem reading rich. And there probably “Cartier and Patek Philippe are
reading wealthy are isn't a better place to do that than not going out of business because
ina this . at the Malibu-based Robb Report, of what's happening in the mar-
weathering this uncertain . e, dightly more than 100,000 ket,” he said. “But what they and
climate just fine. monthly readers have an average other manufacturers of houry
annual income of $1.2 million. and services are being
mm Thick, glossy and pricey, the to do is to focus their mar-
magazine is dedicated to the mo'nllmopmphﬂnm
mm proposition that the good life, if to pull the trigger on a pur:
STAFF WRITER not entirely about things, is mostly chase, even in this market. In this
S0, difficult climate, image advertis-
aith is easily shaken; hope  How are the Robb Reportandits ing—the sort aimed at the wanna-
fades; charity, sadly, is for- acquisitive readers doing? bes making $100,000 a year—falls
ever in short Never better and just fine, ac- away a bit, and advertising that re-
But quiet cording to William J. Curtis, sults in sales survives.”
glee in the of others—  dent and chief executive of CurtCo  Actually, the Robb Report—
is always with us. Robb Media, which tnpl-rmmhI however rarified its readership—
So, with stocks for a with Toronto Dominion Capital, represents a return to form for a

1999 to become an e-commerce
firm.

“At the time, " Curtis recalled, “it

was everybody's obligation to find
a way to lose money. So, like every-

increased by 25% to 47,000—"and
this is a book with an $8 to $10
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cover price. This is not a $2 maga-
zine. Overall, we're going to make a
coupl¢ of million dollars more
than we projected this year.” As a
privately held company, CurtCo
does not publish financial projec-
tions.

Now, though Curtis and his asso-
ciates believe the current upheaval
in the markets may last for another
two years, they plan to use the
magazine—which is filled with lav-
ishly illustrated pieces on hotels,
restaurants, cars, boats, jewelry,
watches, cigars and wine—as the
launching pad for an array of pub-
lications geared to high-end con-
sumerism. “1 would very much like
to acquire a home design and fur-
niture title,” he said, “because our
readers’ second homes have an av-
erage value of $2.5 million.”
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